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Net revenue up 28% to £5.5m (2021: £4.0m) due 

improved performance across all divisions

Operating loss before non -recurring costs and 

government support of £0.07m (2021: £0.52m)

Net cash inflow of £0.50m (2021: £0.54m)

Available cash and bank facilities of £2.6m 

(2021: £2.1m)

Basic loss per share before non -recurring charges 

and discontinued operations of 11.0p (2021: earnings 

of 8.8p) primarily as a result of interest and tax costs

S PAC E A N D P E O P L E

F I N AN C I A L  H I G H L I G H T S

0

5

10

2019 2020 2021 2022

REVENUE (£m)

0

3

6

9

UK

PROMOTIONS

UK RETAIL GERMAN

COMBINED

TOTAL

BREAKDOWN OF REVENUE (£m)

2019 2020 2021 2022

-3.00

-1.00

1.00

2019 2020 2021 2022

OPERATING PROFIT (£m)
(before non-recurring charges excluding government support)



NINTENDO
METROCENTRE

Strong performance even though Q1 was still 

affected by COVID

Pop Up Retail remained strong throughout year 

and new product Rock Up and Pop Up was 

launched

Brand Experiences took longer to return, but 

reported a very strong Q4 despite rail strikes 

affecting key promotional sites

German business took first steps into further 

international expansion with opening of units in 

Austria
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Promotional revenue increased by 41% to 

£3.0m (2021: £2.1m)

Retail revenue increased by 21% to £1.2m 

(2021: £1.0m)

New retail product Rock Up and Pop Up 

designed to attract nascent retailers launched 

New website resource for brand agencies to 

assist research and buying launched 

www.experientialspace.co.uk
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Retail revenue increased by 48% to £1.3m  

(2021: £0.9m)

Average number of kiosks in operation during 

the year of 78 (2021: 56) 

Cost base reduced by over £0.1m per annum 

as a result of relocating office and reducing 

headcount

Start of first trial in Austria with ECE, launching 

2 retail units in Seiersberg
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Continued growth in UK retail business 
spearheaded through development and roll 

out of Rock Up and Pop Up kiosks

Focus on Brand Experience and adding data 

metrics to improve traction with agencies and 

attract higher media spend 

Expansion of German retail further into Austria 

and possible additional territories 

Expected return to profitability without further 

government support
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Core operational performance continues to 
recover to pre -pandemic levels

Retail business remains strong and new 

initiatives to encourage early stage and online 

retailers to launch in UK

Brand Ex business anticipated to grow back to 

pre pandemic levels

Further investigations of international expansion 

opportunities 
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